
section
team organisation+admin

2

WORKING WITH THE PRESS AND MEDIA PAGE 1 OF 5

There are a number of
reasons why mountain
rescue teams become
involved with the
media. Newsrooms
now operate 24 hours,
and story-hungry
television and radio
stations, together with
newspapers, are
always on the lookout
for something to fill
their airtime or column
centimetres. 

What you may consider to be an
everyday rescue or search is very
interesting to the outside world.
Plus, it could turn into a major
incident, with the attendant media
circus, given the right set of
ingredients.

Take a search for a missing
teenager and mix it with a
downturn in weather conditions
and you have the makings for
massive media interest, despite
the fact that experience tells you
your misper will be holed up with
their mates after having had a row
with their parents. A depressed
middle aged man could well turn
up in Blackpool, happily
ensconced with his mistress after
you’ve been out for two days
scouring the moorland
surrounding his house 50 miles
away. Either way, the team will
undertake its task with all the
diligence we train for, and the
media will be there to watch you
all the way. Climbers and
mountaineers, in particular, are
seen as fair game for the media,
indulging in what is seen by many
as an extreme sport, with all the
potential for putting others in
danger after they come a cropper.

Even if the media don’t turn up,

they may be following the story via
the police. Don’t wait for them to
contact you. Even a routine shout
in your terms can be an
opportunity to get some important
publicity.

Teams should also actively seek
involvement with the media in
order to publicise a specific
fundraising event or simply to raise
their profile against the myriad
other charities competing for the
ever-elusive public donation or
volunteers.

There are several ways to
maximise your exposure by
getting your message across in as
clear and concise a way as
possible, thereby minimising the
chances of being misquoted or
edited out.

If you are facing an interview
there are three golden rules:
preparation, preparation and
preparation!

Making the most of a
media interview
! Before an interview, make sure
the journalist understands the story
and has the correct facts.
Remember, MRTs do not normally
give personal details of casualties,
leave that to the police. Nor are we
usually (unless in exceptional
circumstances) critical of casualties,
however tempting it may be and
however encouraged we may be
by the journalist. Prepare some
stock phrases for the inevitable
question.
! If you are unable to give
accurate information at the time
you are asked, tell the journalist
you’ll get back to them, give them
a time (bearing in mind that they
have a deadline), and stick to it.
The last thing you want is for a
journalist to go away and pick up
information from an unreliable but
available source.
! Always prepare thoroughly,
know what you’re talking about – if
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you weren’t actually on the rescue,
ask the incident controller for a
brief and decide beforehand what
information you want to give out. If
you’re publicising a fundraiser,
have all the details to hand.
! Predict the questions – they will
encompass. Who? What? Where?
Why? When? How?
! Prepare some control-grabbing
phrases for when the journalist’s
questions go off in a direction you
don’t want eg. ‘The important
issue here is…’, ‘I would like to
emphasise…’, ‘what we mustn’t
forget is …’
! Any or all of the following should
be borne in mind when giving an
interview; some apply to all types
of interview.

Television interviews
! Before the interview, find out all
you can about the item, and the
programme the interview will be
transmitted in, and tailor your story
accordingly. Then:

! Relax.
! Don’t face the camera… look at
the reporter.
! Ask what the first question will be.
! Look behind you at what will be
seen while you are speaking. Watch
all the filming. A picture tells a
thousand words.
! Treat each question as if it is the
only one – weave in your key facts.
! Your facial expressions and
body language should match the
story and your team’s role in it (ie.
happy, excited, sad, tragic,
professional, determined etc).
Studies claim the impact we make

on other people, ie. viewers,
depends 55% on how we look and
behave, 38% on how we speak,
and only 7% on what we actually say.
! The interview isn’t over until the
journalist is out of sight.
! If you’re wearing a radio
microphone they can still hear you
when they’re out of sight!

Radio interviews
! Radio is better than television
because the pictures are better.
Create those pictures.
! Find out all you can about the
item and the programme.
! Landline is better than mobile
phone. 
! In the studio is better than on the
phone.
! Live is better than recorded.
! Ask what the first question will be.
! Imagine just one listener –
picture a real person in your mind.
! Smile if it’s appropriate to the
story – the listener will hear it.
! Suggest sound effects.
! In remote studios, assume the
microphone is live at all times. 
! Don’t read from notes.
! The interview isn’t over until the
journalist is out of sight or you are
walking away from the studio.

Newspaper interviews
! Your entire encounter with the
journalist is the interview.
! Appearance and manner are
important – they may be
described.
! You are totally dependent on the
reporter’s version of events – make

sure you understand each other.
! Find out what s/he knows
already, and the other ingredients
in the article.
! Tactfully correct any wrong facts
or angles.
! Beware ‘would you say….’
questions. If you say ‘yes’, it
becomes your quote.
! Spell out all names and
technical words as you go.
! Give the reporter any reports,
booklets or other background
information. Also give them to a
photographer working alone
without a reporter.

News releases
! When the team sends out a
news release there are some
basic conventions to follow. A
template follows, together with two
good examples – one a report of a
callout, the other to attract media
coverage of an event.
! Newsrooms receive hundreds of
news releases every day.
Remember, a well-written piece
can be lifted straight from the
page saving the editor/reporter
time and energy rewriting when all
they wanted to do was fill a last
minute hole in their publication. An
added bonus is that it’s accurate!
! Ideally, news releases should be
emailed. Write them on your
headed paper and send attached
to a short but ATTENTION
GRABBING note. Encapsulate the
content of the news release in one
or two really strong sentences.
Faxing as well as emailing is even
better.

Guidelines for working with the press 
and media

Andy Simpson is Press Officer for Mountain Rescue England and Wales, chairman of the Publications and
Information Subcommittee (PISC) and an active member of the MREW Executive, National Fundraising and the
Forward Planning Group. Involved in mountain rescue since 1993, he is also leader of Rossendale & Pendle MRT.
In his professional life he runs his own company, involved in advertising, marketing and public relations.
Published 31 January 2010
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Date:
TITLE: (5 or 6 words max, snappy summary of story)

First paragraph: The main news point and summary of whole story. Could stand alone. Three sentences.

Body text: Short paragraphs, short sentences, short words. No more than 70 words a paragraph, maximum 30 words a
sentence. Neutral tone, free of superlatives or self-praise. It’s not an article or an advertisement.

Do not underline. Numbers from one to nine should be written in words, then from 10 upwards use figures unless the
number starts a sentence, in which case it should be written in words. Dates, prices, measurements etc should be in figures.
Ideally use metric, with imperial in brackets.

Check the news release answers the questions Who? What? When? Where? Why? How? Check the text is clear and concise.

If faxing, try and keep to one side of A4 paper, but if not, end page with: More follows

Start new page with: ‘Title’ page 2

Use a new page – do not print double-sided if you are posting out.

Only send to media likely to be interested in the subject. Keep an up-to-date list of names and direct phone numbers of
relevant journalists and news editors. Develop a feel for what makes news – you must read local papers, listen to radio, watch
TV news programmes.

Follow up the news release with a phone call to the newsdesk – don’t take it personally if you get a grumpy response!

With a reactive story about a callout etc, if newsrooms are not 24 hours they are usually staffed from about 5am.

ENDS

NOTES FOR EDITORS (ie. extra info not part of the story. For example...)

1. A copy of the mountain/search and rescue team’s latest newsletter is attached.

2. You are welcome to cover the training exercise. Please arrive by 10am on Saturday 23 September. Directions: Turn off the
B6318 at Grindon, take the next left (signposted Greenlee Lake), and park at the visitor centre 100 yards along on the right.

3. More information about the team on our website: www.team.co.uk

4.The team is part of Mountain Rescue England and Wales. Website www.mountain-rescue.co.uk

For further details please contact Fred Bloggs, Team Leader on 01234 5678 or Freda Bloggs, Team Press Officer on 987
654321

Note: THESE PEOPLE MUST BE AVAILABLE AND MUST RESPOND INSTANTLY TO A MEDIA REQUEST

Fax and e-mail are best – do both, and post as well is ideal.

General guidelines for style and content
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NEWS RELEASE
DATE: 00 DECEMBER 0000

RESCUE TEAM NEEDS RESCUERS
Outdoor types in Rossendale are being asked to consider joining their local search and mountain rescue
team. Volunteers will be given full training and could face any challenge from a missing child, injured hiker or
stranded sheep.

The Rossendale and Pendle Mountain Rescue Team is looking for new recruits to join a team which covers
East Lancashire, including Pendle Hill and the Rossendale Valley and parts of Greater Manchester, an area
of some 350 sq miles.

Every team member is a volunteer and is on 24-hour call 365 days a year. However, because of work
commitments members are not expected to attend every incident. There are about 40 callouts a year, some
lasting only an hour or two and some continuing for several days.

Team spokesman Andy Simpson said: ‘The type of men and women we are looking for are keen walkers or
climbers who are reasonably fit and have basic hill skills such as being able to read a map and take
bearings. We will give training in mountain rescue skills and casualty care during a one-year probationary
period. Also, because we are a charity and have to raise all of the funds needed to run the team ourselves
we expect new members to take part in fundraising events such as street collections and sponsored
events.’

Anyone interested can find out more at an open evening at the team’s Base on Clegg Street, Haslingden on
Wednesday 00 January at 7.30pm.

Further details can be found on the team’s website www.rpmrt.org.uk,

ENDS

NOTES FOR EDITORS:

1. You are welcome to send a reporter to join a team training day and experience a realistic operation. 

2. FOR FURTHER INFORMATION: 
(Name), Team Press Officer, on 00000 000000
(Name), Team Leader, on 00000 000000

3. Rossendale & Pendle Mountain Rescue Team is affiliated to Mountain Rescue England and Wales. We
provide a search and rescue service across East Lancashire and parts of Greater Manchester, primarily for
the police but also for the other emergency services. All team members are volunteers and we rely on
money raised by ourselves as a registered charity to run the team. Further details regarding our latest
callouts and team information can be found on our website www.rpmrt.org.uk

ROSSENDALE & PENDLE MOUNTAIN RESCUE TEAM

Sample 1: Call for new members
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NEWS RELEASE
DATE: 12 DECEMBER 2005

WALKERS WARNED AFTER NIGHT RESCUE
Fifty five volunteers were involved in the search for two walkers on England’s highest mountain last night
(Sunday 11th). They were rescued after an operation involving three mountain rescue teams and seven
search dogs. The leader of the Keswick Mountain Rescue Team has criticised the couple for failing to carry
torches, spare clothing and other equipment.

The man and woman, from Lincolnshire, had climbed Scafell Pike but when they left the summit at 4pm
there was only one hour of daylight left. They used their mobile phone to call for help.  

The Keswick and Wasdale Mountain Rescue teams were alerted around 9.30pm. Contacting the missing
people was severely hindered because their phone battery was failing.

A six-hour search involved 10 members of the Keswick team, 21 members of Wasdale, seven search dogs
and handlers from the Lake District Search and Rescue Dog Association and 24 members of the
Cockermouth team. The missing pair were found at 3.30am near the summit of Great End. They appeared
to have missed their path in the dark because they weren’t carrying torches, and team first aiders said they
were in severe danger of becoming hypothermic due to the weather conditions and their lack of extra
clothing. Rescuers brought them to safety at around 5.30 this morning (Monday 12th).

The leader of the Keswick team Mark Hodgson said: ‘We have had several call-outs this winter to walkers
who are not equipped for the conditions. This was a classic case where simply packing torches into their
rucksacks could have prevented them getting lost or speeded up the rescue. Also, carrying extra clothing is
a genuine lifesaver on the hills at this time of year.’

ENDS

NOTES FOR EDITORS:

1 The 47 members of the Keswick Mountain Rescue Team are all volunteers. They are on call 24 hours a
day, 365 days a year. The team is a registered charity.

2. FOR FURTHER INFORMATION
(Name), Team Leader, Keswick Mountain Rescue Team.
Mobile: 00000 000000  Home: 000000 00000
(Name), Secretary, Keswick Mountain Rescue Team
Mobile 00000 000000  Home: 000000 00000
Team website: www.keswickmrt.org.uk

Sample 2: Incident news


